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launch Viaplay in 


The Netherlands 


NENT Group 


Focus on generating outstanding sustainable experiences 


Employees Customers Partners 
Attract, retain Telling the most relevant Open and 
and develop stories with best in class innovative win-win 


the best talent discovery partnerships 


The next chapter 


e Building the European streaming champion 
e Growth & margin expansion — The Nordics 
e Export & customise — new markets 


e Ongoing structural optimisation & simplification 


® 


Viaplay is a “must have” service 
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Flexible & scalable tech platform 


Unparalleled and long-term sports portfolio with 
key new rights coming on stream in 2022 


Extensive movie & series catalogue and kids 
content 


120+ Viaplay originals with >40 more to be 
premiered in 2021 


Attractive price points 


Long-term distribution partnerships including 
Allente upselling opportunity 


Significant growth opportunity in the Nordics 


BH GITD 
80% 3.0 32 


2.0 


o 

o 

əl 
© 


2020E 2025E 2020E 2025E 2020E 2025E 


Source: NENT analysis 


International roll-out schedule ® 


The Netherlands 


Netherlands is an ideal market for Viaplay 


« 98% of 8m households have broadband internet 
« 90% of households pay for a TV subscription 


« Of the 7.9 million TV households, 3.8 million have a 
video streaming subscription 


« 42% of households have access to two or more 
SVOD services (11% have 4+ services) 


e Highest ranked English language proficiency of any 
non-native English-speaking country 


e Launch date, pricing and packaging will be 
announced in due course 


With attractive growth potential 
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Local and international series, movies and 


) kids content including local and international 


Rey Originals 
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Top tier sports rights already secured 


e Exclusive for 2022-2024 

¢ Currently attracts 1.3-1.9m 
average audience per race with 
peak of >3m 

e Zandvoort circuit to host Dutch 
GP for first time in 36 years 

e Live coverage of all races, 
qualifying and practice 

e Six live events and highlights 
package from all events shown 
free to view every season 

e Dutch commentators and 
experts with extensive and 
innovative studio programming 


With more to come... 


Viaplay will come to the 
Netherlands in 


Q1 2022 


International ambition and outlook 


5 new markets in 2021 

5 more markets in 2022/2023 

Targeting at least 4.5m subscribers by end of 2025 

EBIT accretive in 2025, with SEK ~2.5bn of accumulated EBIT losses to breakeven 


Equity already raised to fund expansion 


* Before ass 


Strategic targets 


* Group Organic sales growth 
e Total Viaplay subscribers 


e Nordic Viaplay subscribers 
Nordic organic sales growth 
e Nordic EBIT margin* 


International Viaplay subscribers 
International EBIT 


ociated company income and items affecting comparability 


~18-20% CAGR (2020-2025) 
~10.5 million by end of 2025 


~6 million by end of 2025 
~13-15% CAGR (2020-2025) 
~15% in 2025 


At least 4.5 million by end of 2025 
Accretive to Group in 2025 


Q&A 


rainment group 


Telling stories 
Touching lives 
Expanding worlds 


Follow us 


[fIolin) @nentgroup © @nent_group nentgroup.com 


